
Product Prospectus  |  01

Moving from goDough™ to 
Banno Mobile™

Welcome to Banno
In the outline below, you'll get a clear idea of the differences between goDough and Banno Mobile so 
you can better communicate to your users about what to expect with the new app.

digital banking  •  digital banking platformProduct Prospectus



Product Prospectus  |  02

Digital Banking  •  Digital Banking PlatformMoving from goDough™ to Banno Mobile™

features you'll gain with Banno
•	 Accounts - Account aggregation to top financial institutions

•	 Cash management - Approve ACH

•	 Cash management - Approve Wires

•	 Documents - Synergy

•	 Identity - Enrollment

•	 Identity - Password management

•	 Identity- Secure passcode authentication

•	 Identity - Switch between multiple signed-in users

•	 Interface - A customizable dashboard

•	 Payments - Edit payees

•	 Payments - Delete payees

•	 Payments - Recurring payments

•	 Transactions - Add tags, notes, and images

•	 Transactions - Deposit set images

•	 Transfers - Recurring

•	 Transfers - Recurring loans (CUs)

•	 Banno People™ - A beautiful admin experience for managing your digital channel

•	 We manage your app updates and iOS app certificates

features you'll leave behind
Below are the capabilities goDough 4.0 has today that are not available in Banno Mobile:

•	 Deposits - Auto-capture
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other differences
Banno creates AFT files when users schedule future or recurring transfers. Scheduled 
transfers created in NetTeller™ are not AFTs and aren't exposed to Banno, so they do 
not show up in the app. This gap will only exist until you switch to Banno Online™.

other reasons you'll love 
switching to Banno
In the near future, you'll have the opportunity to launch a consistent, connected user experience 
across all digital channels—through Banno Mobile and Banno Online.

We're also continually working on giving you the right abilities through our enterprise tools so you can 
provide users with a personal customer service experience that will strengthen brand affinity. We 
believe you should be able to give the same caring, human support to your digital users that you 
would give at the branch counter.

One of Banno's primary goals is for you to use an integrated marketing engine that feeds relevant 
conversations and commerce. We're laying the foundation for this promise through Banno Marketing™.

You'll gain a trusted digital partner dedicated to delivering the best experience possible to your users. 
Through caring support, personal onboarding and having direct involvement with our product team 
for research, together we'll make digital banking personal.

get moving and make the switch
Let's talk about this together. digitalexperience@jackhenry.com

For more information about Jack Henry, visit jackhenry.com.


